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|lman Fertitta, the Worid's Richest Restaurabeur, is 2 bright Hous
tomian, successful businessman, entreprencur, and, now, star of the
reality show Billion Dellar Buyer. His net worth positions him as ong
of the wealthiest Americans today, according to Forbes

We had the unique opportunity to sit and visit with him. Considening he has
just finished four manths of filming for the second season of his popular TV
show, he didn'l want to see anything resembling 2 camera, yel, he wes gra-
cious enough to spend some time wilh us -and our cameras-

Tilman Fertitta 15 pot just the “Billion Dodiar Buyer,” but he is also the genius
mind behind ocne of the worid’s Tastest growing empires. The key to his con-
gistent financial growth is rooted in posittoning his business to be relatively
unaffected by economic dowmturns, He believes when the economy is looking
up, people often tand to forget that it coesn't always fast; and at the same
time, when money matters are locking doubtful, people tend to forget they
will eventually improve. He hzs always been a cyclical player, building or ac
quiring new real estate, even when the time doesn't seem to be the right one.

During the 10-year real estate recession, from 1986 to 1996, he tock advan-
tage of the economic siteation, purchasing prime properties for less. Once
the economy bounced back, he was ahead of the pame. He beliaves that a
strong business strategy is 1o invest even when the marke! is down.
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Born in Galveston, he is the sole owner, chairman and CEQ of Ferlitta En-
tertainment, Inc., which owns both the restaurant gient Landry’s, Inc. and
the Golden Nugpet Casinos, anc s recopmized foday as a world teader in the
dining, hospitality, entertainment and gaming industries

The Company today has revenues over $3.4 billion and assets of more than
$3.5 billion, Landry's operates more than 500 properties in 34 states and
owns a2 number of international focations. K is also one of the country's
largest employers, with more than 60,000 empioyees. Landry’s owns and
operates mare than B0 different restaurant brands, including McCormick &
Schmick’s, Chart House, Landry's Seafood, Rainforest Cafe, Saltgrass Steak
House, Bubba Gumgp Shrimp Company, Claim Jumper, Mitchells Fish Marke!
and many mare award-winning concepls. Landry's Signature Group of restay-
rants inclades some of the world's premier fine dining concepis, like Mastro's
Steakhouse and Ocean Club, Morton's The Steakhouse, The Dceanaire, Vic
& Anthony's, Brenner's Steakhouse, Grotio, La Griglia and Willie G's, just fo
name a few. What is further unique about Landry's is that it operates all of its
locations and doesn't license or franchise any of its domestic units.

The company also owns and operates numercus gaming, hospitality and en
terfainment venues, including the conic Golden Nugget Hotel and Casing
brand, with 5 locations throughout the United States, Including Las Vegas,
MNeveda; Atlantic City, New Jlersey; Laughlin, Nevada; Bitoxi, Mississippi and
Lake Charles, Louisiana. In the Houston/Galveston area, Tilman operates the
award winning San Lus Resort, Spa & Conference Center, The Westin Hous-
ton Downtown and several other award-winning regional hotels, The Compa-
ny's entertainment destinations include the Galveston |sland Historic Flea-
sure Pier, The Kemah Boardwalk, Downtown Aguarium Denver 2nd Houston
and Tower of Americas in San Antonio, which are all featured on the Forbes,
Travel Channel or USA Today's top five lists of attractions.

Tilman will be opening an all-new Grotto restaurant in Downtown Houston,
specizlly tatlored tothe niche downtown marke,

Tilman believes in the importance of giving back to the community and de-
voles a substantial amount of time to civic service and charitable organiza-
tions, He carrently serves 25 Chairman of the Houston Children's Charity, the
Houston Police Foundation, and is currently the Chairman of the Beoard of
Regents University of Houston. He also s on the Executive Committee of the
Houston Livestock Show and Rodeo, one of the Mation's largest charitable
organizations. He also serves on the boards of the Texas Heart Institute, and
Greater Houston Partnership.

He and his wife Paige live in Houston with their four children, ranging in ages
from 17 ta 23; he anticipates his children will eventually be invatved in dif-

Photography by Alexander Rogers and Gary Maltz




Tilman Fertitta's 10-acra
ultra-luxury development, The
Past Oak, will Include Hous-
ton's only S-ficture bath hotel,
residences, office space, retail,
restaurants, the largest ballroom
in the Galleria area, Rolls-
Royce and Bentley dealership
showrooms, spa and salon. In
Southern Texas, nothing comes
even close.
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Sleek To Chic Interiors - Bedford, TX
Smart LED Concepts ~ Fort Lauderdaie, FL
Wizard Creations - Fort Lauderdale, FL
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A-rendering of what will be
Heouston's maost palatial hotal,

Also new home of Landry's
Corporate Headguarters.

Posl
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Opening 2017,

Houston's ultimate ultra-luxury experience

The Post Dak will stand as the most luxornous -and with the high-
est rates- hotel in Houston, With the increase in number of wealthy
visitors coming to Houston o visit the largest Medical Center in the
werld, to shop or te conduct business, The Post Dak just makes sense

Thie strong demand for the highest quality hotel rooms is & clear in-
dicaticn of the appeal of exireme fuxury, According to Stacy Small,
President of Elfte Travel International, “As our chents” net worth in-

creases. so too does their desire to reward their hard work with ul-
tra-luxury travel experiences, often in private-yet-posh settings with
their extended family and friends. We are sesing a continued incraase
in demand for multi-reom, high-dollar suites,”

And this trend is not likely to slow down, On the contrary, it is antici-
pated that billicnaires will grow by B0% in the next ten years.

This spectacular property is bound to be booked from day 1,
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LOCATION 1600 West Loop South

(next o Landry's, Inc. corporate headquarters)

Timeline Construction Underway 25 of Apil 2015
Restaurants Completion  Spring 2017

Development Completion Fall 2017

DEVELOPMENT SIZE

- 10 acres
- 680,000 =g, ft. tower
- 40,000 meeting and event space
- 16,000 5q. ft. main ballroom
3,000 sg. ft. junior balireom
- 10,000 sq. #. conference and breakout room space
11,000 sq. ft. luxurious pre-function areas
Two 10,000 sq. fi. eateries
28,000 sq. ft. Landry's, Inc. Corporate Offices
- 3,300 sq. ft, Post Oak Motor Cars Display Area
- 10 story parking garage
- Five retail stores

TOWER SIZE

- 38 fioors, 495 feal tall
- 10 floses / 140,000 sg. it. boutique office space
22 residential units ranging from 1,000 - 2,000 sq, ft
252 luxury rooms and sultes ranging from 500 - 4,000 =q. ft,
- 4,000 =q. ft. Chairman Suite
- 1,500 sq. ft. Presidential Suite

LUXURY AMENITIES

- Two-story Bentley and Rells-Royce auto showroom
Two-story spa and salon

- Stunning resart pool

- State-of -the-art workout facility

- Lush landscaping including terraced gardens

= Members-only private Jounge and patio

DINING

- Mastro's Steakhouse, first Texas location, offering spectacular
outdoor dining, world-class service, highly acclaimed cuisine, and live
entertainment in an elegant yet entertaining atmosphers, www, mastros-
restaurants.com

- leonic Willie G's Seatood and Steaks relocates to The Post Dak

offering both indoor seating and expansive cutdoor patio dining among
lush oak frees. www.williegs.com

DESIGN

The landmark tower will evoke a modern interpretation of clas
sical forme with high-perferming building components - all with dramatic

interior finishes and unobstructed views of the surrounding neighbarhoods

and Dorwmbonwn.

PROJECT TEAM Tilman J. Fertitta, Ownes! Developer
Gensler, Design Architect
Tellepsen, Contractor
Information www.landrysinc.com
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